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THE IRISH ACCOUNTING AND FINANCE
ASSOCIATION

OBJECTIVES

The Irish Accounting Association was founded in 1987 to bring
together academics from all parts of Ireland in order to advance teach-
ing and research in accounting and related disciplines; in 1991 the
name and objectives were changed to include Finance.

MEMBERSHIP

Membership is open to those engaged in teaching, research, or edu-
cational administration in accounting, finance or related disciplines and
to those engaged in similar activities acceptable to the Council for
membership purposes.

The Association now has members in virtually all third-level colleges
which employ accounting and finance academics in both Northern Ire~
land and the Republic of Ireland. The annual membership fee is IR£20.

COUNCIL
The affairs of the Association are managed by a Council elected at the
annual general meeting. The Coungil for 1997/98 is:

CHAIRMAN:

Bernard Pierce Dublia City University
SECRETARY:

Bernadette Shannon  Dublin Institute of Technology
TREASURER:

Edel Bamnes University College Cork
MEMBERS:

Niamh Brennan University Coliege Dublin

Jim Dalton Athlone Regional Technical College
John Doran University College Cork

Niall Hayden Dundalk Regional Technical College

Philip Mcilkenny Unjversity of Ulster at Jordanstown
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Donal McKillop The Queen’s University of Belfast
Terence Sheridan University of Limerick
Thomas Stone Tallaght Regional Technical College

All enquiries regarding membership should be addressed to Bernadette
Shannon, Dublin Institute of Technology, Aungier Street, Dublin 2.

EDITORIAL POLICY

The Irish Accounting Review is published by the Irish Accounting and
Finance Association as part of the process of fulfilling its objective to
advance accounting and related disciplines in the education and re-
search fields in the Republic of Ircland and Northern Ireland. The
Review’s policy is to publish suitable papers in any of the areas of
accounting, finance and their related disciplines. Papers in all
categories of scholarly activity will be considered, inciuding (but not
Jimited to) reports on empirical research, analytical papers, review
articles, papers dealing with pedagogical issues, and critical essays.

All submissions which pass an initial editorial scrutiny will be subject
to double-blind refereeing. Referees will be asked to assess papers on
the basis of their relevance, originality, readability and quality
(inciuding, for empirical work, research design and execution). In
determining relevance, the editors will be influepced by the
Association’s objectives; thus, papers reporting on empirical work will
be viewed more favourably if they deal with data relevant to those
working in Ireland. Similarly, papers that have previously formed the
basis of a presentation at the Association’s annual conference will be
particularly welcomed.

All submissions to The Irish Accounting Review should be made to
either:

Noel Hyndman

School of Management

University of Ulster at Jordanstown

Newtownabbey

Co Antrim BT37 008

Morthern Ireland

ar

Keith Warnock

Department of Accountancy and Finance
University College Galway

Galway

Republic of Ireland

Notes for Contributors are contained on pages 133-134.
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AN ASSESSMENT OF THE MARKET REACTION OF UK
FIRMS TO A PRIVATE PLACEMENT ANNOQUNCEMENT

John Cotter

University of Ulster at Coleraine

ABSTRACT

While considerable attention has been paid to markef reaction an-
nouncements of public equity issues, only a small amount of research
has been devoted to their private placement counterparts. This is sur-
prising given that proceeds from the latter are typically used to finance
firms’ new investment projects. This paper helps to redress the balance,
by applying market model methodology to 78 private equity issue an-
nouncements in the UK over the period 1990-1995. Private placement
announcements appear to be associated with positive abnormal re-
turns. It is hypothesised that these arise from the unique negotiating
structure between management and private clients.

INTRODUCTION

There is a large body of literature covering the market reaction to the
announcement of equity issues. This has concentrated on public issues,
with the consistent finding that negative abnormal returns are earned
around the announcement period. In a review of these studies, Smith
(1986) finds, on average, a negative announcement effect of approxi-
mately three per cent.

Surprisingly, there has been only a limited number of papers on the
market reaction to private placement announcements. While private
placements tend to be small, raising funds with 2 median value of
£2.5m, they are a regular feature of corporate financing, with the capi-
tal raised being primarily used for new investment projects. They also
have the characteristic of involving low issue costs. Interestingly, what















































































































































































































