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together academics from all parts of Ireland in order to advance teach-
ing and research in accounting and related disciplines; in 1991 the name
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Membership is open to those engaged in teaching, research, or edu-
cational administration in accounting, finance or related disciplines and
to those engaged in similar activities acceptable to the Council for
membership purposes.

The Association now has members in virtually all third-level colleges
which employ accounting and finance academics in both Northern Ire-
land and the Republic of Ireland. The annual membership fee is IR£20.
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annual general meeting. The Council for 1998/99 is:
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Philip Mclikenny University of Ulster at Jordanstown
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Bemadette Shannon Dubiin Institute of Technology
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MEMBERS:
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Niall Hayden Dundalk Institute of Technology
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Terence Sheridan University of Limerick
Thomas Stone Institute of Technology, Tallaght
Pauline Willis Dubiin City University

All enquiries regarding membership should be addressed to Bernadette
Shannon, Dublin {nstitute of Technology, Aungier Stzeet, Dublin 2

EDITORIAL POLICY

The Irish Accounting Review is published by the Irish Accounting and
Finance Association as part of the process of fulfilling its objective to
advance accounting and related disciplines in the education and re-
search fields in the Republic of Ireland and Northern Ireland. The
Review’s policy is to publish suitable papers in any of the areas of
accounting, finance and their related disciplines. Papers in all categories
of scholarly activity will be considered, inciuding (but not fimited to)
reports on empirical research, analytical papers, review articles, papers
dealing with pedagogical issues, and critical essays.

All submissions which pass an initial editorial scrutiny will be subject to
double-blind referecing. Referees will be asked to assess papers on the
basis of their relevance, originality, readability and quality (inchuding,
for empirical work, research design and execution). In determining
relevance, the editors will be influenced by the Association’s objectives;
thus, papers rteporting on empirical work will be viewed more
favourably if they deal with data relevant to those working in Ireland.
Similarly, papers that have previously formed the basis of a presentation
at the Association’s annual conference will be particularly welcomed.

All submissions to The Irish Accounting Review shouid be made to
either:

Noel Hyndman

School of Management

University of Ulster at Jordanstown

Newtownabbey

Co Antrim BT37 0QB

Northern Ireland

or

Keith Warnock
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National University of Ireland, Galway
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Notes for Contributors are contained on pages 125-126.
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CORPORATE SOCIAL REPORTING IN THE REPUBLIC OF
IRELAND: A LONGITUDINAL STUDY

Brendan O’Dwyer
Dublin City University

Rob Gray
University of Dundee

ABSTRACT

This paper reports on the results of a five-year study of the corporate
social reporting (CSR) practices of listed companies in the Republic of
Ireland. CSR has a long history of both practice and research in west-
ern Europe but this is the first detailed study of its kind in Ireland. The
results show that disclosure levels in Ireland were quite low throughout
the five-year period with larger companies tending to disclose more
information. Mandatory disclosures relating to human resources infor-
mation tended to predominate with only a limited number of companies
reporting detailed voluntary information on a consistent basis. The in-
creasing trends in environmental disclosure in western European sur-
veys were not evident in the sample. Although different average
volumes of disclosure were found between different industry sectors,
these were only statistically significant in the first three years of the
study.

INTRODUCTION

There has been much research considering business and its social re-
sponsibilities in recent decades (Sethi, 1995). This research has at-
tempted to define the concept of corporate social responsibility
(Bucholz, 1991; Carel, 1979, 1991; Davis, 1973; Frederick, 1987;
Frederick, Post and Davis, 1992; Jones, 1980; Stone, 1975, Wood,
1991) and provide guidance to companies on how best to be socially
responsive (Ackerman and Bauer, 1976; Frederick, 1987, 1994; Preston
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and Post, 1975). It has also encouraged greater emphasis on the consid-
eration of morals and ethics in business decision making and business
behaviour (Frederick, 1986, 1987; Swanson, 1995). Attempts 1o provide
a theoretical framework for the area of corporate social responsibility
have also been proposed in the form of models of corporate social per-
formance (Wood, 1991; Wartick and Cochran, 1985; Jones, 1983).
While much of this research involves consideration of the responsibility
of companies to undertake certain actions (or to desist from taking cer-
tain actions), Gray, Qwen and Adams (1996) also identify a responsi-
bility on the part of companies to provide an account of those actions.
They see corporate social reporting (CSR) as a means by which compa-
nies can provide an account of their socially oriented actions in order to
discharge their accountability to moownﬂ%f CSR has been defined as ‘the
process of communicating the social and environmental effects of or-
ganisations’ economic actions to particular interest groups within soci-
ety and to society at large’ (Gray et al., 1996, p.3) and since the mid-
1970s it has been the subject of much research attention (Neu, Warsame
and Pedwell, 1998).

Despite increasing evidence of the use of other media (Zeghal and Ah-
med, 1990), CSR concerns itself chiefly with self-reporting by organi-
sations via the annual report. It is predominantly concerned with
reporting on organisation-society interactions relating to the natural
environment, employees, communities and customers (Gray, Kouhy
and Lavers, 1995a) and ‘is predicated on the assumption that companies
do have wider responsibilities than simply to make money for their
shareholders’ (Gray et al., 1996, p.3). It may be undertaken voluntarily,
as a result of legislation, or as part of a code of practice (Gray et al,,
1995a). In fact, according to Gray et al. {1995a), the practice of C5R is
not vniversally recognised or universally defined and there is little
about CSR which is not contestable and indeed contested. In general,
there appears to be little regulation governing CSR (Adams, Hill and
Roberts, 1998).

Despite tweniy years or more of empirical investigation of CSR prac-
tice world-wide {(Gray et al., 1995a), no detailed study of this form of
disclosure has been undertaken in the Republic of Ireland (but see
Brennan and Pierce, 1996; Brennan, (’Brien and Pierce, 1992). This
study seeks to provide an up-to-date description of CSR practice in the
particular context of the Republic of Ireland over the five-year period
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from 1991 to 1995. It also examines this practice in order {o ascertain if
associations between company size and the level of CSR exist in each
of the five years. Finally, the study examines whether the industry sec-
tor of a company is associated with the levei of CSR in each year.

The paper is structured as follows. Firstly, the relevant survey literature
is reviewed to set the context of the study. This is followed by details of
the sample of annual reports analysed and the data collection method
used. The results of the survey of Irish annual reports are then presented
along with the results of statistical tests undertaken to ascertain whether
there are associations between the volume of CSR and industry size and
sector. These results are then summarised before a brief conclusion
based on the findings is presented.

PRIOR RESEARCH IN CSR

The nature and extent of CSR appears to vary between different coun-
tries (Gray et al., 1995a), which some believe indicates that the practice
may be culturally relative (Lewis and Unerman, 1997). However, with
the increasing globalisation of business and the international harmoni-
sation of accounting standards, country- and culture-specific factors
may not weigh as strongly as corporate- and industry-specific factors
(Adams et al., 1998). Much empirical investigation of CSR has been
undertaken (see next section) and in order to place this in some form of
theoretical context, research has also attempted to explain why compa-
nies might engage in CSR. It has been contended that the practice may
be undertaken as it provides useful information for investment decision
making {Adler and Milne, 1997; Gray et al., 1995a;, Mathews, 1993;
Tilt, 1994) or can assist in staving off potential regulatory pressure to be
more socially responsible {Adler and Milne, 1997, Gray et al., 1993a;
Watts and Zimmerraan, 1978). It has also been seen as a means by
which companies may attempt to manage their stakeholders in order to
gain their support or approval (Gray, Dey, Owen, Evans and Zadek,
1997; Roberts, 1992). Legitimacy theory posits that CSR helps to le-
gitimise companies’ actions {Adams, Coutts and Harte, 1995; Adams et
al., 1998; Deegan and Rankin, 1996, 1997; Gray et al., 19952; Guthrie
and Parker, 198%; Neu et al., 1998; Patten, 1991, 1992) while political
economy theory contends that it may help a company to define itself
and project its beliefs, norms, values and perceptions (Adams, Coutts
and Harte, 1995; Cooper and Sherer, 1984; Guthrie and Parker, 1990).
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RECENT INTERNATIONAL CSR PRACTICE
CSR can be divided into three main strands of reporting: reporting on
human resources; the environment; and community involvement. Re-
cent international surveys are summarised in Table 1 based on these
three strands. In general, international surveys of CSR have tended to
concentrate on the (so-called) developed countries (Gray et al., 1996,
but see Andrew, Gul, Guthrie and Teoh, 1989; Choi, 1998) and on 2 m m ol B« o 8
larger companies within these countries {(Adams et al., 1998). The re- m gs - % | @ e
sults of these surveys indicate that companies place the greatest empha- =
sis on human resources disclosures although the types of human ﬂua
resources disclosure tend to vary (see Adams, Hill and Roberts, 1995; .nnu 2 PN - wl & m al e o 0
Gray et al., 1995a; Guthrie and Parker, 1990; Hackston and Milne, 5 m ™ % o4 = 2 7 i Sl = e o
1996; Roberts, 1990; Savage, 1994). However, much of this disclosure = o N
is mandatory in contrast with the comparative lack of mandatory re- = <
porting requirements in relation to the environment and the comumunity. B ,m o » ,m
During the past decade, most research has tended to focus exclusively g g ~ gl 8 = E S Bi& 8 _
on the incidence of environmental disclosure among companies (Adams ﬁ = e Z
et al., 1998; Gray et al., 1996; Mathews, 1997). L @
WA g o & o
The concerns of employees, information about products and s 3 ~|Sglg] 8 & & | R B S |
instances of community involvement may be documented in m S < i R ®
annual reports, but there do not appear to be many accounting 2
researchers who now report on these matters (Mathews, = -
1997, p.496, emphasis in original). m 2 - % ql 8 m @ el ot B SR .
)
=
Human Resources Disclosure uzm 2
This form of disclosure includes reporting on matters such as employee ] m -z g gl 8 g « m nl 8 &
numbers and remuneration (which are mandatory in many western M @ = T ﬂm Ea B
European countries), equal opportunities, employee share ownership ELAI-
and employment of the disabled. It can also encompass disclosures on 2 ..m b &
rmmwﬂnwmwa safety, employee consultation, training, value added state m...m M m m & P e m RE N
ments” and trade union information. Recent comparative studies in 2| B, e m i ) I B ] A I
western Burope (see Adams, Hill and Roberts, 1995; Roberts, 1990) ¢ & - z
indicate that, of the companies sampled, almost all disclosed some in- 2 " p
formation on human resources. However, much of the information dis- S £ 1|8 .m g
closed was minimal and simply followed the law in particular countries ﬂ s .m Wr ul & - = .m g w B o
with little disclosure being provided in more sensitive areas such as m ,m. . M 5 2 8 .m 2 2 .m. o M - 88 g % &
trade union activities, pay awards and redundancy schemes and costs. 8| 813 gl 8§ E g 8% |3 g8 8 cm. 983
o O S EAalain BB 0w oA Eas
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